
Challenge:
The owner of the Hooters locations in Houston, TX, 
wanted to increase their Sunday restaurant traffic by 
inviting guests to Hooters to watch the big game.  
(Local broadcasts only planned to air the Houston Texans 
game, but public interest was in the undefeated Tom Brady 
and the Patriots versus Peyton Manning and the Colts). 

Tactics:
With only a few hours notice, MP was able to develop  
and deploy an eye-catching email blast to the entire 
database of Houston customers, inviting them to watch  
the game at Hooters. 

Results:
•  �Sales skyrocketed at every location, experiencing the 

highest grossing Sunday that period.
•  �The average positive sales growth was 22%. 
•  �Positive client feedback, “We had more business than  

we could handle.”  
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